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CEO Message
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Brand Identity + Business Partner




INSPIRE THE BRAND

D= "2 = XpAIOEe| 00F7 |2 SE{B2LIS 1 0[017 |2 MA6HH FZohs HoN TIEL|R EHX| 2 re 20| JAIX| 241 HSS O[Z0jLh= HH|RIS BHSLICH

Human Business Brand

Authentic Innovator Problem Solver Creative Explorer
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WHO WE ARE
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BUSINESS AREA

Branding

Market & Target analysis
Brand strategy
BI/CI

Campaign

Contents creative

Media

IMC Campaign
Planning & Execution

Branding/Campaign film
Design (2D/3D)
Editorial contents

Photography

Media planning & Execution
- ATL

- Digital

- OOH

Performance marketing

Data analysis & Solution

Performance marketing execution

Offline Initiative

Festival planning & Execution
Pop-up store planning & Execution

Offline event / Promotion



Organization
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Partners
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Brand Strategy & Marketing FMCG
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SK Innovation ‘Happy Elephant’ ESG Campaign
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SK Innovation 'Happy Elephant’ ESG Campaign
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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2025 UNICEF Mind Wellness Campaign
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Offline Initiative
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Yuhan-Kimberly Shinsegae Universe Festival
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Offline Initiative

FMCG
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2024 Seoul Jazz Festival <Kleenex Clean Together> Promotion
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Offline Initiative FMCG
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2025 Seoul Jazz Festival <Kleenex Clean Together> Promotion
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Offline Initiative FMCG

2024 10U
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2024 GOOUTCAMP <Kleenex Clean Together> Promotion
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Offline Initiative F&B
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Offline Initiative FMCG
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Yuhan-Kimberly Kleenex Social Impact 2025 BOOKIZCON
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Yuhan-Kimberly GoodFeel <Olive Young Festa 2025> Festival
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2024 Kleenex FT 100t <Salon de Kleenex> Promotion
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