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CEO Message
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Brand Identity Business Partner




INSPIRE THE BRAND
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Human Business Brand

Authentic Innovator Problem Solver Creative Explorer
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BUSINESS AREA

Branding Campaign

Brand Insight Brand strategy

Brand Concept IMC Campaign Planning
Visual System Communication Strategy

Activation Management

Offline Initiative

Brand Experience
Pop-up & Festival

Retail & Promotion

Media

Media planning
Channel Strategy
(ATL / Digital / OOH)
Buying & Optimization

Performance marketing

Digital Advertising
Data analysis & Solution

Conversion Optimization

Contents creative

Film & Motion
(Brand/Campaign)
Visual Design (2D/3D)
Copy & Editorial
Photography



Organization

p
ot |  awmy |
[ (o310 ] [ AlFTA ]
i ™y i ™y ' ™y
{ 2joflolEl= 25
i ™y s
Halic O F Oo2HE O HEHA OF
SEH|X E o| E
brehe T2} Al 712 S ol 2 3 Al o 712, e 2! ol SR
B0 M2 TK| HE N2 s2M S HEGA Dp3E et 15 TVC / Digital AD 24, SNS 24 2RI R}/ 224 Cl
ZEIE S HIEFS! PPL 21 ATL/BTLAIA| Z1 7|2
p. A A e . A . A A
i ™y i ™y ' ™y i ™y i
Brand Brand IMC Campaign Project Media Planning Data Analysis Production Motion Graphic Graphic
Directing Team Contents Team Team Squad Team Team Team Team Design Team Art Team
p vy A vy h. iy A vy A
[ Al Agent ] [ Al Agent ] [ Al Agent ] [ Al Agent ] [ Al Agent




ONTHEPLANET

Introduction

Partners



Partners
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Parthers
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PROJECTS

Brand Strategy & Marketing
IMC Campaign
Commercial & Comm.
Performance MKT
Offline Initiative
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Brand Strategy & Marketing ONTHEPLANET
ATL /BTL / IMC / Performance
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https://youtu.be/wk5Dc6digtU?si=b3MieQCRC3nZEcL4




CAMPAIGN
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IMC Campaign

FMCG
ATL /BTL /IMC / Performance
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://youtu.be/xyouKyF6l7A?si=HOH3u1kTQY2XLRCq
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IMC Campaign
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FMCG
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://www.youtube.com/watch?v=xyouKyF6l7A&t=7s
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https://youtu.be/ajvt2wwD6_8?si=tTo_KnIxediCWtpD
https://www.youtube.com/watch?v=ajvt2wwD6_8

IMC Campaign FMCG

ATL /BTL /IMC / Performance
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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IMC Campaign & Performance Beauty

IMC / Performance / PPL
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IMC Campaign & Performance

IMC / Performance / PPL
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IMC Campaign & Performance

IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign
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IMC Campaign & Performance

IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign
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LG H&H Brand Strategy & IMC Campaign

+
ONTHEPLANET
LGdgrzizie| M2 HEHE ol L{I|0| A, CNP, HE|X, SUM37, LS|AEE|QES 5 974 HEHES| SNS 2|[HRliE, IMC ZimQl
HEHA OPFEE SHHo = 2ot JAELICH
24, Owned Media 2ol 2HIX ZHZS H02|0| =517 9[3l 2|HAT S TSt BHES NFAHFE HEWEUICH
St RE| AZRAM2 07t RFEH 2| HAS Sl AH[Xiete] HHEOIM HE0] cigh M2 E =50 ASLICE o2k 271 SS7o tE L2 W A= T

o A RIS St ;= QX = S0 FE i MK, FE| S} D —Io| HafY 202 HutE BESHD AF LT

(Al hoe BruspyS Pt

Sooryehan 7

B
~



IMC Campaign & Performance Beauty ONTHEPLANET
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