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CEO Message
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Brand Identity Business Partner




INSPIRE THE BRAND
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Human Business Brand

Authentic Innovator Problem Solver Creative Explorer
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BUSINESS AREA

Branding Campaign

Brand Insight Brand strategy

Brand Concept IMC Campaign Planning
Visual System Communication Strategy

Activation Management

Offline Initiative

Brand Experience
Pop-up & Festival

Retail & Promotion

Media

Media planning
Channel Strategy
(ATL / Digital / OOH)
Buying & Optimization

Performance marketing

Digital Advertising
Data analysis & Solution

Conversion Optimization

Contents creative

Film & Motion
(Brand/Campaign)
Visual Design (2D/3D)
Copy & Editorial
Photography



Organization
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Partners
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Parthers

FoEU VISA ROUNYSER QLEaA Amway
=) oY _ .
HUGGIES ITP Q¥ 3 ent= TFUQBI'IBS duolingo EE%?(IE%
.o D,
ABL. 33 KB AFxkAL Guguzd  Mhtbexza 4. OtZHEOLO|

/ V\:\A’ IS S| : . o
SEAASAPIE o IIEE s}o| =4 inin P




2020

2025

PROJECTS

Brand Strategy & Marketing
IMC Campaign
Commercial & Comm.
Performance MKT
Offline Initiative
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Brand Strategy & Marketing ONTHEPLANET
ATL /BTL / IMC / Performance
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Yuhan Kimberly ‘Good-feel / Campaign



https://youtu.be/wk5Dc6digtU?si=b3MieQCRC3nZEcL4




CAMPAIGN
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IMC Campaign

FMCG
ATL /BTL /IMC / Performance
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://youtu.be/xyouKyF6l7A?si=HOH3u1kTQY2XLRCq
https://youtu.be/xyouKyF6l7A?si=mHYzF8GkuskGL5bM

IMC Campaign
ATL /BTL /IMC / Performance

FMCG
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://www.youtube.com/watch?v=xyouKyF6l7A&t=7s
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ATL /BTL /IMC / Performance
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https://youtu.be/ajvt2wwD6_8?si=tTo_KnIxediCWtpD
https://www.youtube.com/watch?v=ajvt2wwD6_8

IMC Campaign FMCG

ATL /BTL /IMC / Performance
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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IMC Campaign & Performance Beauty

IMC / Performance / PPL
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IMC Campaign & Performance

IMC / Performance / PPL
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IMC Campaign & Performance

IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign

Beauty

ONTHEPLANET




IMC Campaign & Performance

IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign
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IMC Campaign & Performance Beauty ONTHEPLLNET
IMC / Performance / PPL
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IMC Campaign & Performance Beauty
IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign
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IMC Campaign & Performance Beauty ONTHEPLANET

IMC / Performance / PPL
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IMC Campaign & Performance Beauty ONTHEPLANET
IMC / Performance / PPL
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IMC Campaign & Performance Beauty ONTHEPLLNET

IMC / Performance / PPL
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IMC Campaign & Performance Beauty
IMC / Performance / PPL
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IMC Campaign & Performance Beauty
IMC / Performance / PPL
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IMC Campaign & Performance Beauty

IMC / Performance / PPL
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LG H&H Brand Strategy & IMC Campaign
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IMC Campaign & Performance

IMC / Performance / PPL

Loz F8 HAE 0l

LG H&H Brand Strategy & IMC Campaign

Beauty ONTHEPLANET

LGMgt7iZto| T2k HEHEQI O] A, CNP, H2|X, SUM37, LS| AER|2E T 5 97 EHES| SNS 2|2aid, IMC Zmel,

=1 ———
HEHA OPFEE SHHo = 2ot JAELICH
24, Owned Media 2ol 2HIX ZHZS H02|0| =517 9[3l 2|HAT S TSt BHES NFAHFE HEWEUICH
St RE| AZRAM2 07t RFEH 2| HAS Sl AH[Xiete] HHEOIM HE0] cigh M2 E =50 ASLICE o2k 271 SS7o tE L2 W A= T
B AmelS Sl HME QIX| = 4SS0 A SE o] HEIK|, RE| EHE DA MY 2P0z HutE &SI ASLICH

g

CARE T
ZONE

‘DEEP CLEAN \

GENTLE PEELING GEL




+*
Brand Strategy & Marketing ONTHEPLANET
Digital film / BTL / IMC / Performance
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Brand Strategy & Marketing ONTHEPLANET
Digital film / BTL / IMC / Performance

A’ Digital Film



https://youtu.be/at_3_AQ8q0s?si=9kV822bnfB_HLcre
https://youtu.be/at_3_AQ8q0s?si=9kV822bnfB_HLcre
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Digital film / BTL / IMC / Performance
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https://youtu.be/SA1Oml3PVVw?si=qmT7u2XUquEHwSzr
https://youtu.be/SA1Oml3PVVw?si=bkJClIsgqXxC_PoR
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Digital film / BTL / IMC / Performance
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https://youtu.be/lmMHUXIc_M0?si=xlOP7u5HCV6O7KG0
https://youtu.be/SA1Oml3PVVw?si=bkJClIsgqXxC_PoR
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Digital film / BTL / IMC / Performance
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Yuhan Kimberly ‘Huggies® Campaign Film



https://www.youtube.com/watch?v=x87fGtsAp4c
https://youtu.be/SA1Oml3PVVw?si=bkJClIsgqXxC_PoR
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Brand Strategy & Marketing FMCG
Digital film / BTL / IMC / Performance
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Digital film / BTL / IMC / Performance
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https://www.youtube.com/watch?v=9HRsOaUjXTI
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Brand / e-commerce
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Brand / e-commerce
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Commercial | TVC, Digital Film Tele-communication ONTHEPLANET

LGRETA 'e|TXIZH0) TVC

LG U+ ‘Smart home+' Commercial Film


https://youtu.be/IAQy_ztY0aM?si=XyxoW3Z0TPjgbA6t
https://youtu.be/IAQy_ztY0aM?si=XyxoW3Z0TPjgbA6t
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https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3



https://youtu.be/j1221VDP1bM?si=znGlVMm3Gg69Z-6i
https://youtu.be/j1221VDP1bM?si=znGlVMm3Gg69Z-6i
https://youtu.be/j1221VDP1bM?si=znGlVMm3Gg69Z-6i
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https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
https://youtu.be/EaKNrHLwifM?si=53c3l0zZINh0sgvL
https://youtu.be/EaKNrHLwifM?si=53c3l0zZINh0sgvL
https://youtu.be/EaKNrHLwifM?si=53c3l0zZINh0sgvL
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https://youtu.be/CBVQQIsBG9U?si=uRu8lifv6Pz7omQf
https://youtu.be/CBVQQIsBG9U?si=uRu8lifv6Pz7omQf
https://youtu.be/CBVQQIsBG9U?si=uRu8lifv6Pz7omQf
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3



https://youtu.be/clE9g3qTO7c?si=UytW7ozbNoyr4ro1
https://youtu.be/clE9g3qTO7c?si=UytW7ozbNoyr4ro1

Commercial | TVC, Digital Film ONTHEPLANET
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Yuhan Kimberly ‘Kleenex’ 100" anniversar:


https://www.youtube.com/watch?v=skxjVwbl2NE
https://www.youtube.com/watch?v=skxjVwbl2NE
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https://www.youtube.com/watch?v=AD-pgG6PuS8
https://www.youtube.com/watch?v=AD-pgG6PuS8
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https://youtu.be/owGNCdscrk4?si=XvIS7ATtRN47s02K
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
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https://youtu.be/_IpOPmT1IHg?si=d8dLKnn8Jb7YObdo
https://youtu.be/_IpOPmT1IHg?si=d8dLKnn8Jb7YObdo
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https://www.youtube.com/watch?v=VVtKuUWKvqQ
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https://youtu.be/_IpOPmT1IHg?si=d8dLKnn8Jb7YObdo
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Performance Marketing App Marketing ONTHEPLANET
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IMC Campaign ONTHEPLANET
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SK Innovation ‘Happy Elephant’ ESG Campaign




IMC Campaign Energy
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IMC Campaign FMCG
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2024 Kleenex FT 100t <Salon de Kleenex> Promotion
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