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CEO Message
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Brand Identity + Business Partner




INSPIRE THE BRAND
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Human Business Brand

Authentic Innovator Problem Solver Creative Explorer
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BUSINESS AREA

Branding

Market & Target analysis
Brand strategy
BI/CI

Campaign

Contents creative

Media

IMC Campaign
Planning & Execution

Branding/Campaign film
Design (2D/3D)
Editorial contents

Photography

Media planning & Execution
- ATL

- Digital

- OOH

Performance marketing

Data analysis & Solution

Performance marketing execution

Offline Initiative

Festival planning & Execution
Pop-up store planning & Execution

Offline event / Promotion



Organization
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Partners
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Brand Strategy & Marketing FMCG ONTHEPLLN ET
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HUGGIES® Brand Strategy & IMC Campaign
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Starbucks® Brand Strategy & IMC Campaign
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Starbucks® Brand Strategy & IMC Campaign

F&B
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Brand Strategy & Marketing Tele-communication
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IMC Campaign FMCG
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://www.youtube.com/watch?v=xyouKyF6l7A&t=7s
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https://youtu.be/ajvt2wwD6_8?si=tTo_KnIxediCWtpD
https://www.youtube.com/watch?v=ajvt2wwD6_8
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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IMC Campaign FMCG
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Yuhan Kimberly Goodfeel®, White® Brand IMC Campaign
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https://www.youtube.com/watch?v=E6s7XC4BOEY
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IMC Campaign Insurance
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IMC Campaign FMCG
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https://www.youtube.com/watch?v=GzSwwhvUNEw
https://www.youtube.com/watch?v=VVtKuUWKvqQ
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https://youtu.be/SA1Oml3PVVw?si=qmT7u2XUquEHwSzr
https://youtu.be/SA1Oml3PVVw?si=bkJClIsgqXxC_PoR
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https://youtu.be/IAQy_ztY0aM?si=XyxoW3Z0TPjgbA6t
https://youtu.be/IAQy_ztY0aM?si=XyxoW3Z0TPjgbA6t



https://youtu.be/clE9g3qTO7c?si=UytW7ozbNoyr4ro1
https://youtu.be/clE9g3qTO7c?si=UytW7ozbNoyr4ro1
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https://www.youtube.com/watch?v=AD-pgG6PuS8
https://www.youtube.com/watch?v=AD-pgG6PuS8
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https://youtu.be/xyouKyF6l7A?si=HOH3u1kTQY2XLRCq
https://youtu.be/xyouKyF6l7A?si=mHYzF8GkuskGL5bM
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https://youtu.be/_IpOPmT1IHg?si=d8dLKnn8Jb7YObdo
https://youtu.be/_IpOPmT1IHg?si=d8dLKnn8Jb7YObdo
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https://youtu.be/at_3_AQ8q0s?si=9kV822bnfB_HLcre
https://youtu.be/at_3_AQ8q0s?si=9kV822bnfB_HLcre
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https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3

Commercial | TVC, Digital Film ONTHEPLANET
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https://www.youtube.com/watch?v=skxjVwbl2NE
https://www.youtube.com/watch?v=skxjVwbl2NE
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https://youtu.be/upJtdyttJ7M?si=ODhw-Tu7uqjOusaB
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
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https://youtu.be/_OFceyOzHR4?si=JzeuLMA4QU8EKdu6
https://youtu.be/_OFceyOzHR4?si=JzeuLMA4QU8EKdu6
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https://youtu.be/owGNCdscrk4?si=XvIS7ATtRN47s02K
https://youtu.be/tYD8D6fnv1Q?si=rK-6qfWGQkIny-_3
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